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Food habits are changing 
all over the world: people 
are looking for something 
different but in the same 

time useful for wellbeing purpo-
ses. Pollution, stressful lifestyle, 
obesity, bad nutrition, allergies, 
intolerances, in addition ethic rea-
sons and fashionable, have pushed 
towards the rising of new trend 
becoming viral around the world. 
Being Vegan/Vegetarian became 
the new trend involving more and 
more followers from all over the 
world. The continued proliferation 
of vegan and plant-based busi-
ness stories and developments that 
have occurred during recent years, 
demonstrate that the movement is 
just getting started and is going to 
increase exponentially.
The reasons behind this movement 
are different and vary for every 
Country:

• Perceived health benefits: some-
times there is the real need based 
on the presence of food intoleran-
ces, otherwise it is just because 
being vegetarian/vegan is seen the 
best way to stay healthy.  
• Ethic reasons related at the pollu-
tion and meat industry.
• Religion, especially in India with 
the Hinduism, many people are 
vegetarian for that.
• Economics: many people cannot 
afford buy meat.
• Influence from food bloggers, 
internet influencers and many ce-
lebrities that acquired this new 
lifestyle as the best way to stay 
healthy. Indeed, this trend is vi-
ral especially in the big cities like 
Berlin, London, New York, invol-
ving Youngers.  Anyway, approxi-
mately 65% of people in the world 
has a reduced ability to digest lac-
tose; meanwhile 33% are totally 

lactose intolerant. In America, 40 
million of people are lactose into-
lerant, 13% of the entire popula-
tion. The situation become drama-
tic in the southern-east part of the 
world with 90% of Asians lactose 
intolerant. Focusing on the market 
of dairy alternative, according to 
“Innova Market Insights”, global-
ly the market value is going to re-
ach $16.3 billion by 2018. In 2010 
there has been recorded a value 
of $7.4 billion, this means that in 
8 years the value grew more than 
double. Still, Innova Market Insi-
ghts notes that in five years (2012-
2017), the growth of spoonable 
dairy yogurt product launches is 
strong, taking a CAGR of +12%, 
while the growth in spoonable 
non-dairy yogurts is much faster, 
taking a CAGR of +42%. In 2016 
there has been recorded the big-
gest launch of new products lac-
tose-free, dairy-free, plant based/
vegan and genetically modified 
organism-free, (51% of the entire 
drink industry) not just for the Ve-
gans/vegetarians Culture, but also 
for who suffers for allergies or in-
tolerances. The top three fastest 
growing vegan market are China, 
United Arab Emirates and Austra-
lia: in a period between 2015 and 
2020, vegan market is increasing 
respectively at 17.2%, 10.6% and 
9.6%. Berlin is defined the “Veg” 
capital of Europe and in 2016, in 
Germany, there has been the big-
gest launch of vegan/vegetarian 
food followed by U.S and U.K. 
According to “Statistic Brain Re-
search Institute”:
• In Germany the vegan/vegetarian 
community is estimated around 
9.8 million of consumers. 
• In United Kingdom, at least 12% 
of adults, more than 6 million of 
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people, are vegetarian or vegan. 
• In China, the number of vegeta-
rian/vegan is around 50 million. 
• In the U.S., more than 32 million 
of people acquired this kind of diet. 
• In India, there is the highest level 
of vegetarians with the 80% of the 
entire population.      
Still, In Europe, U.K. is a Country 
with one of the highest rate of ve-
getarianism after Germany.
In a decade, the number of vegans 
has risen by more than 360% but 
this value is going to increase: 
nowadays, approximately 6 mil-
lion of British are vegetarians or 
vegans.

In China, the strong growth for 

dairy alternative and plant-based 
food most probably depends on 
the real lactose intolerance that 
affects almost 90% of citizens. In 
United States, According to Niel-
sen, sales of plant-based foods 
raised, in 2017, $3.1 billion with 
8.1% growth rate. Meanwhile, ac-
cording to Mintel, always in US, 
there has been an impressive in-
crease of the market of dairy alter-
native milk, growing by 61% sin-
ce 2012 and is expected to reach 
$2.11 billion in 2017. The dairy 
alternative market is expected to 
reach $19.5 billion by 2020; me-
anwhile the plant-based market 
is expected to reach $5 billion by 
2020. In U.S., 13 million of people 

are vegetarian and 19 million are 
vegans. The estimated yogurt sa-
les increased to almost $9 billion a 
year, with an increase in sales of 2 
per cent on average a year betwe-
en 2012 and 2017. American con-
sumers have not only taken Greek 
yoghurt but also yogurt without 
additives and organic versions, as 
well as yoghurt drinks and new fla-
vours. Growth in sales is expected 
to continue to at least 2022, espe-
cially for yogurt drinks and non-
dairy products.
Australia, according to Euromo-
nitor International, is the third-fa-
stest growing vegan market of the 
world (growth rate 9.8%) after the 
United Arab Emirates and China. 
A research made by Euromoni-
tor International revealed that the 
market value of packaged vegan 
food in Australia is $136 million, 
expected to reach $215 million by 
2020.

In Australia, we have a hybrid si-
tuation that involves the Occident 
and the Orient: this mixture of cul-
ture creates a situation in which 
different reasons similar than UK, 
Germany, China, are put inside of 
the same place, involving 2.7mil-
lion of vegetarians/vegans.

In United Arab Emirates, the veg 
trend is readily adopted but most 
important is to understand that 
followers adopt this habit just as 
philosophy or lifestyle. 2.9million 
of people are vegetarian/vegan. 
Therefore, many people adopt this 
food habit for ethic reasons. This 
could be a reason, but anyway the 
level of lactose intolerance is quite 
high, 70%. Therefore, reasons to 
go vegan/vegetarian are more si-
milar at UK/Germany than China. 




